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        PRESS RELEASE: FOR IMMEDIATE RELEASE

Amalie Oil Company selects iQ for Business for its Business Intelligence Solution

SAN DIEGO—iQ for Business Software Incorporated, a global, software provider offering an end-to-end Business Intelligence (BI) solution for managers and executives in midmarket enterprises, announced that Amalie  Oil Company has selected the San Diego-based iQ for Business as their Business Intelligence solution to leverage technology in the company’s Microsoft stack. 
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Utilizing standard Microsoft technologies and platforms, complex data is aggregated on the back end then presented in a simple, easily viewable format through a standard browser interface. Rapid and fixed-price deployments allow midmarket enterprises to realize the value of business intelligence at a fraction of the cost of similar products used by larger companies.

Having moved to the company from a  legacy Enterprise Resource Planning (ERP) program where they had built up years of custom reports to a new ERP (Dynamics AX 2009), Amalie Oil executives were concerned it lacked the reporting needed out of the box. Utilizing the following criteria, iQ for Business was selected over the competition.

· The products ability to aggregate operational throughput data while maintaining Unit of Measure Conversion integrity

· Enabling the customer to be vendor independent and truly be self sufficient License and Annual Maintenance cost

· Value Added Reseller (VAR) certified and endorsed

· Solution leverages technology in the nonproprietary Microsoft stack which we have already deployed and have experience i.e. Microsoft Windows Server, IIS, SQL Server, and SSAS.   

“One of the key elements iQ for Business offers users across all industries is its ability to pull together information from disparate sources, from custom homegrown systems and mainstream line of business applications like Dynamics, JD Edwards, Oracle or SalesForce and filter that data in myriad ways,” said Brandon Kirby Vice President of Sales. 
“iQ for Business allows users to ask and answer their own questions and view those answers in a highly-customizable way without having to rely on I.T.. The beauty of BI is that everyone has the same answers, no matter how they ask the question, sales reps numbers are no longer higher than finances.”

Blue Horseshoe, a certified partner with iQ for Business, introduced Amalie Oil Company to the BI solution.
About Amalie Oil

Amalie Oil Company was one of the original "Pennsylvania Crude" oil companies. Founded in 1903 in Franklin, Pennsylvania by the Sonneborn brothers, Amalie quickly developed a reputation for high-quality, well-engineered petroleum products. In 1953, Amalie was the first oil company to introduce a multi-grade motor oil: the Imperial 10W30. Through the years, Amalie has continued to innovate with synthetic oils, high-TBN fleet lubricants, specialty industrial oils, and a technical services department and on-site laboratory that ensure only the highest-quality products. Their state of the art main production facility in Tampa, Florida boasts some of the fastest and most sophisticated bottle blow-molding, blending, and packaging equipment available. Located on a deep-water dock, and with over 18 million gallons of bulk storage and blending, Amalie has the economies of scale to economically produce fully licensed products that meet or exceed the manufacturers' requirements, as well as client expectations. 

For more information about iQ for Business, please visit our website located at www.iq4bis.com
“As we just completed a major system upgrade into Dynamics AX 2009, our purchase was mainly justified by the estimated costs we would have incurred by recreating the many reports and interfaces that were previously in our homegrown portal,” explains Gianni Barkett, CTO Amalie Oil Company.  
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